I. INTRODUCTION

Life is easier with the Internet. With one click you can buy a book, a chair, and a lamp,
and then read in comfort. With another click, you can make purchases, post to your bank
account, or review your credit card transactions. Sitting in your pajamas and drinking a cup
of coffee, you never have to leave the cozy confines of your house. As to the privacy of these
activities, you can often opt out of sharing your information. Some websites have privacy
policies indicating that your information will not be shared. Others operate aggregate sites
that share the information within the site,! and some share the information with third
parties.? The truth of the matter, regardless of the policy, is that with each click on the
Internet, your browser leaves a piece of information about you behind. As these pieces of
information accumulate, a roadmap of personal, private information emerges.

In some respects, the computer on your desk, the laptop in your brief case, the
Blackberry in your pocket, or the cell-phone on your belt are omniscient—these devices are
all-knowing with respect to your thoughts,® correspondences,* and desires.® The information
stored by these devices is not restricted simply to hard business data, and it can remain on
your device even after you think it has been deleted.® This information also includes more
intimate details such as photos, birthdays, vacation plans,” and other details.® The mobility
of all this information makes it even more significant because “[tlhe Internet has no
territorial boundaries.”®

The Internet began as a one or two-dimensional system of information and transactions.
But it has morphed into a three-dimensional platform through which we participate through
online shopping, email, and social networking sites sharing intimate details of our lives with
e-friends. For unexplained reasons, the Internet also inspires a trust factor that otherwise
does not exist outside of the online world.'° Unfortunately, the definition of “friends” in the
Internet world is nebulous at best.

A dichotomy within the law has emerged out of the continued development of the
Internet as a tool of commerce, society, and interaction. Privacy, when viewed through
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traditional business applications of the Internet, has largely been successfully addressed
through the traditional legal framework. But privacy, when viewed through emerging
Internet technologies, such as social networking sites and their myriad applications and
metamorphoses, has met traditional legal regulation with stiff resistance.

Part I of this article provides an overview of the Internet and the difficulty of defining
privacy in the Internet Age. Part II analyzes the application of privacy laws and regulations
to traditional business uses. Part III of this article familiarizes the reader with social
networking sites, highlights the difficulty associated with legal regulation of this evolution of
the Internet, and identifies further evolutions of an Internet based hyper-connected society.
Finally, this article concludes with a comparison of these two areas of the Internet and
suggests some practical solutions to issues that arise through the use of social networking
sites.



